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一、引言

目前，很多国家重视大学生创新创业教育，如

德国、美国等国家，就将创业教育纳入本国国民教

育体系，并且特别重视创新创业意识与能力的培

养。早在2010年，我国教育部在《关于大力推进高

等学校创新创业教育和大学生自主创业工作的意

见》就指出：“创新创业教育要面向全体学生，融入

人才培养全过程。”而后在国务院和教育部发布的

系列相关文件中，多次指出要深化高等学校创新

创业教育改革，推进高校创新创业教育课程开发

与教师队伍建设，促进高校毕业生更高质量创业

就业。

各高等职业院校以此为契机推动学校综合改

革，主动整合校内外资源，改进专业教育方向，积

极推动双创教育健康有效发展，取得了较好成效。

麦可思研究院发布的《2020年中国大学生就业

报告（就业蓝皮书）》显示，2019届高职高专毕业生

半年后自主创业的比例为3.4%，高于本科毕业生的

1.6%，与 2008届（1.0%）相比，十年增长了 2.4个百

分点。并且，随着毕业时间的延长，毕业生自主创

业比例持续上升，毕业三年内上升至8.1%。但是，

实践中创新创业教育的可持续发展也遇到诸多瓶

颈。麦可思报告也指出，毕业三年内有超过半数的

创业人群退出，大学生创业失败的风险不容忽视。

究其原因，主要在于高职院校创新创业人才培养与

专业融合方面还有诸多待完善之处。

二、高职院校创新创业人才培养与专

业融合方面存在的问题

（一）传统人才培养观念导致对创新创业人才

培养定位模糊

1.创新创业教育只需要面向少数学生。社会

上普遍认为创新创业教育就是直接指向商业行为

的教育。受此认识的影响，部分高职院校管理者

认为，创新创业教育只能针对具备家庭条件和个

人素养的少数学生，很难真正普遍适用于所有大

学生，因而认为针对少部分学生的创新创业教育

不必纳入或融入专业的人才培养方案，这种思想

导致创新创业课程远离了第一课堂，处境尴尬。

一部分大学生也有类似思想，这直接影响到了他

们对创新创业教育的认识，忽视创新创业素质的

高职院校岗位型创新创业人才培养的思考
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养成。

2.创新创业教育的目的是为了解决大学生就

业问题。我国推动创新创业教育时期正好遇上高

校毕业生就业形势比较严峻的时期，一些高校就

此将创新创业教育误解为教育主管部门缓解高校

毕业生就业压力的举措。在这一错误理解下，创

新创业教育理念偏离了教育改革的目标，直接导

致学校创新创业培养制度设计的短期性、教师创

新创业课程教学的盲目性、学生创新创业训练的

随意性。部分学校和学生甚至误以为创新创业教

育就是教会学生如何做生意，相对于专业课程学

习而言是可有可无的。

3.创新创业教育着眼于开展商业活动或者各

类竞赛。高职院校一般缺乏成熟的创新创业教育

模式，于是，社会对商业行为的功利性评价，被学

校用作对创新创业的评价标准。学校为了快出成

果，一方面，通过引入商业企业或者在校外与企业

合作建立相关实践基地，开展相关商业活动，受盈

利性动机的驱使，商业企业往往将这些项目异变

为利用学生廉价劳动力为企业开展商业行为；另

一方面，部分学校将创新创业教育重点放在组织

开展创业大赛、商业大赛上，以比赛获奖来体现学

校创新创业教育成绩，难以达到系统培养学生创

业意识和创新能力的素质教育目的。

4.创业教育的目的是为了培养企业家。创新

创业教育的初衷并不是单纯地为了将学生培养成

企业家，更不是脱离课堂、脱离专业、脱离学校让

学生过早跻身商海。从国内外历史数据看，创业

者由于资金、资源、信息、经验等原因的限制，真正

自主创业的学生非常少，而创业获得成功的学生

则更少，但这并不影响创新创业教育的努力，专创

融合的岗位型创新创业可以使学生树立创新创业

意识、体验创新创业过程、培养创新创业能力，它

并不仅仅强调创业之术，而是更重视创业之道，寄

望学生将自己的专业技能结合到未来的工作岗位

中去，在岗位工作中诱发创新灵感，激发创业意

识。

（二）专业人才培养方案与创新创业教育课程

体系难以有效融合形成“两张皮”

1.课程与课程体系没有融合创新创业教育。

不少高职院校创新创业课程数量有限，宽泛而不

能与专业人才培养体系融合；没有系统性，难以体

现课程体系的梯度性，课程主要以选修或者校内

讲座的形式进行，难以系统培养创新创业综合素

质；部分高职院校依托各二级院系现有的师资力

量开设有限的创新创业课程，而专业课教师难以

胜任创新创业课程导致课程难以形成体系，教学

效果也就差强人意。

2.教师与教材资源不足。创新创业课程综合

性很强，要求教师在教学中理论与实践并重。但

是不少学校安排就业指导教师或者辅导员担任创

新创业课程教师，他们大多数既无创新创业实践

经验和企业家精神，缺乏系统的创新创业理论培

训，难以激发学生的创新创业热情；部分学校邀请

企业家、杰出校友等来校讲座或指导学生项目，他

们有创新创业实践经验，但是又普遍缺乏职业教

育教学经验，教学达不到理想效果；本土化的创新

创业优秀教材也不足，难以找到与专业人才培养

体系融合的创新创业教材。

3.教学方式与方法传统。多数高职院校的创

新创业课程以开办讲座、组织各种类型的创业计

划或者创新项目活动来开展；或者由学生自主选

择创新创业项目，学校以学分认定的方式实施教

育，开展课堂模式的规范教学一般仅限于创新创

业的基础理论，甚至创新创业教育大多不安排在

第一课堂。

（三）教育资源不充分不协调导致创新创业教

育效果不理想

1.缺乏实践平台与实践基地。不少高职院校

建设了学校层面创客中心、项目孵化基地等名称

各异的平台，但是真正对接专业岗位性创新创业

的校内实践平台很难见到，部分高职院校利用现

有的校内专业课实训室或实训基地来开展创新创

业教育，但专业实训室的功能一般难以完全满足

双创教育的需要；高职学生原创性的创新创业项

目的实践，如成果孵化与转化等，需要社会力量的

支持，但是校内平台一般只能支持创新创业大赛、

创新创业实习等模拟性的第二课堂体验。

2.配套机制与配套经费不足。推进创新创业

教育需要一整套的规章制度、校企统筹协调、教师
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激励等机制，才能形成完整的创新创业教育保障

体系。但是，当前国内创新创业教育配套机制与

保障体系不完善，难以真正调动学校、企业、教师、

学生参与的热情。

三、高职院校立足岗位需求培养创新

创业人才的着力点

（一）更新观念，树立正确的创新创业人才观

1.正确理解高职“双创”教育的目标。政府相

关文件明确将高校开展创新创业教育上升到了国

家加快实施创新驱动发展战略需求的新高度，但

并不是单纯鼓励发起一场高校创新创业运动，更

不是狭隘地推进就业活动，而是要将创新创业教

育作为深化高等教育综合改革的突破口，在专创

融合基础上，培养具备创业意识与创新创业素养

的创新型的综合人才，推动地方经济社会发展［1］，

实现“两个一百年”奋斗目标的历史使命。

2.建立正确的高职院校创新创业教育评价机

制。高职院校创新创业教育的核心是育人，本质

上看它属于素质教育的范畴。通过创新创业教育

提高学生的综合素质，提升学生的职业能力，促进

学生的全面发展。这一定位要求高职教育在开展

创新创业教育过程中，贯穿全员、全程、全时“三

全”思想，即涵盖全体学生、落实在人才培养的全

过程、全时跟踪大学三年甚至毕业后若干年，为学

生创新创业活动提供全方位服务。创新创业教育

的评价不能以在校学生的创业实体数量，也不能

以创业项目是不是成功为标准。

3.创新创业教育能推动高职教育服务于新常

态发展。通过创新创业教育更好地推动高职院校

改革，提升人才培养质量；坚持“面向所有学生，渗

透全部课程”的理念，在专业建设过程中，将创新

创业教育服务于地域经济社会发展，通过创新创

业教育的人才培养推进创业型经济发展和创新型

国家建设［2］，国外经验也证实，创新创业教育通过

创业意识、创新精神培育，并借助一系列的创新创

业活动，能提高创造工作岗位，提高劳动生产率、

积极促进社会经济发展。

（二）立足岗位，将创新创业教育体系融入专

业人才培养方案

1.人才培养方案对接岗位技能。新常态下的

企业技术、管理与服务日新月异，岗位技能也随之

不断发展变化，专业要紧密对接几家深度合作的

大型、龙头企业，以请进来和走出去两种形式保持

校企双向交流，及时掌握职业岗位技能要求的变

化，及时改革和调整专业人才培养方案，以实现在

达成岗位技能培养目标的同时，确保专业培养并

跑甚至领跑市场岗位技能，将校园文化建设与专

业人才培养相对接，将专业技能竞赛、“挑战杯”等

专项活动与专业人才培养相对接，为学生创新创

业奠定坚实的专业技能基础。

2.建立系统性的创新创业课程体系。紧跟经

济转型和产业变迁的市场形势，以专业就业岗位

或岗位群的工作需要为出发点，以培养学生的创

新创业意识和素养为核心，设计具备梯级特征的

课程体系和课程内容，课程体系要实现所有理论

课程中融入创新创业理念［3］，并实现创新创业理论

与实践并重，保证学生所学知识能与岗位技能的

前沿对接，为其创新创业奠定坚实的专业基础。

3.加大对创新创业师资的引进、培养和激励。

制定专业人才队伍建设规划，建立专职为主、专兼

结合，由专职教师、企业家、和创新创业专家组成

的创新创业教师队伍；积极利用好人社部《关于支

持和鼓励事业单位专业技术人员创新创业的指导

意见》，支持和鼓励专业教师挂职、参与项目合作、

兼职、离岗创业，以产学研结合为载体，促进双创

教师队伍建设、创新成果转化、高新技术产业发展

三方联动，积累创新创业教育经验。在放管服改

革的背景下改革教师职称评聘制度，建立创新创

业专职教师职称评聘办法，激发教师的创新创业

活力；打通“创新链”与“产业链”，建立成果共享利

益链［4］，激发各种创新主体、各种创新行为的活力；

改革教师绩效考核标准，突出对教师创新创业教

育方面的考核评价。

4.开发“双创”教材，改进教学方法。将适应

岗位性创新创业意识培养和创造力培养的教学方

法应用于具体教学，开发适应专业双创需要的教

材；将培养创新意识、培育创业思维的教学方法运

用于实际教学。注重发挥课堂教学的主渠道作

用，将创新创业行动过程与专业实践课程完美结
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合，改进教学方法，突出双创能力培养，重视不同

专业和课程的融合，注重把经济学、金融学、管理

学等相关知识引入教学内容体系，广涉猎、强操

作，以参与式、互动式、体验式等方式引导学生开

展自主学习，自主实践，达到能创造性地解决专业

工作中遇到的实际问题和困难，自觉提升双创综

合素质和能力的目标。

（三）融合社会力量，拓宽创新创业平台

1.建设校内双创平台。基于双创课程的教学

需要，改造现有的实训实践场所，整合校内实训实

践资源，融合双创课程与专业岗位能力培养的实

践性课程教学内容，培养学生的岗位创新创业的

思想；建设学生创业园区、双创基地、双创孵化基

地，给予必要的资金、技术、场地、设备支持；基于

专业学生社团，广泛争取行业企业支持，开展创新

性强、实践性高、与专业联系密切的第二课堂活

动；动员历届校友创办创业者校友联合会，推动与

企业的产学合作，积累创业实践资源。

2.开拓校外双创平台。坚持协同育人导向，

推进校企合作育人，利用职教集团的资源优势，主

动签约大学生创新创业基地，结合跟岗实习和顶

岗实习机会，提供给学生直观了解、亲身接触行业

企业的机会；积极争取企业的创业导师、创业校友

来校讲座；鼓励有需要的学生利用课余时间，提早

接触社会，参与一些投资少、见效外、风险小的创

业项目，积累创业经验。

（四）四位一体，构建科学的创新创业评价体

系

高职院校创新创业教育评价不以大学生创办

商业实体或者申请专利获竞赛获奖的数量作为判

断标准，更不能以创办商业实体的成败作为判断

标准，而应该以学生通过接受创新创业教育获得

的创业意识和创新能力为核心的综合素质为判断

标准。要改革单一标准化考试形式，从知识测验

转向能力测验，从结果测验转向过程测验，从千人

一卷测验转向个性化测验，鼓励学生创新性、独立

性和批判性的思考。这就需要学校、政府、学生、

社会形成共识，共同设计全面的、有针对性的、具

体的考核评价指标。
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ABSTRACT
Under the background of the continuous improvement of my coun-
try’s social modernization and enhancement of economic strength,
cross-border e-commerce trade, as a new development model of the
foreign trade industry, not only provides favorable conditions for
Chinese companies to expand overseas marketing channels, but is
also an onlyway for Chinese foreign trade companies to realize com-
prehensive transformation and upgrading. At present, cross-border
e-commerce has become the important component part of China’s
e-commerce and foreign trade with its own diversified advantages.
How to explore a strategy suitable for the continuous improvement
of China ’s cross-border e-commerce has become one of important
social development strategies in the contemporary society. This
article focuses on a detailed analysis of the effective training path of
cross-border e-commerce innovative and entrepreneurial talents on
the background of the regional economy, and provides active help
for the further improvement of China’s cross-border e-commerce
comprehensive strength.
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1 INTRODUCTION
As an important development goal and mission of a modern social
enterprise, how can we cultivate compound entrepreneurial talents
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with high professional ability and professionalism for the society
has become one of the important development goals of various
industries in our society. In the process of cultivating professional
talents in colleges and universities in China, we need to focus our
training on how to improve students’ innovation and entrepreneur-
ship capabilities. Especially in the process of the continuous im-
provement of the overall development level of China ’s society
and the continuous change of social structure, the cross-border e-
commerce industry has also changed accordingly. The multi-format
integration innovation canmeet the development needs of the cross-
border e-commerce industry and people’s real life needs, which
not only has become one of the new development directions of
the e-commerce industry, but also can bring many opportunities
for the development of cross-border e-commerce enterprises. In
order to actively respond to the calls and requirements of "Popu-
lar entrepreneurship and widespread entrepreneurship", colleges
and universities must cultivate the innovative and entrepreneurial
capabilities for cross-border e-commerce talents. Especially on the
background of the GBA strategy, the cultivation and complement of
cross-border e-commerce entrepreneurship talents will be an impor-
tant guarantee for vigorously promoting the economic development
of the GBA and building a world-class Bay Area. This paper first
briefly analyzes the essence of innovation and Entrepreneurship
and the development level of cross-border E-commerce, and then
discusses in detail the major issues of cross-border e-commerce
innovation and entrepreneurship training in universities and col-
leges, finally, the effective ways to solve the problem of cross-border
e-commerce innovation and entrepreneurship training are given.

2 THE ESSENCE OF STRENGTHENING
INNOVATION AND ENTREPRENEURSHIP
CAPABILITIES

2.1 Characteristics of innovation and
entrepreneurship in each stage

For innovation and entrepreneurship, it has a certain professional
background. Regardless of any innovation and entrepreneurship
model, it is a pioneering activity based on a certain profession.
Therefore, innovation and entrepreneurship have certain charac-
teristics of professional activities essentially. Innovation and en-
trepreneurial growth can be synchronized with career growth. How-
ever, not all professional activities are innovation and entrepreneur-
ship activities. Innovation and entrepreneurship activities also have
certain characteristics of commercial activities, and their essen-
tial attribute is profitability. However, the work that non-profit
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organizations such as public welfare institutions and government
agencies carried out can only be characterized as a purely profes-
sional activity. Innovation and entrepreneurship need to start with
working entry, and then creatively carry out related work in spe-
cific professional activities. Through the continuous accumulation
of innovation and entrepreneurship energy, starting from small in-
novations and partial improvements, gradually achieving the goals
of major innovation and cost breakthroughs. Through the change
from qualitative change to quantitative change, it has the ability to
fully contend and compete with industry opponents.

2.2 Cultivate the core goal of innovation and
entrepreneurship

For innovation and entrepreneurship, it is not only an act of seeking
a high-quality life, but also a process of practice. Enterprises need
to pay attention to the ability training goals of innovative and en-
trepreneurial talents. Not only must they emphasize on some of the
goals that only a few students can achieve, such as job creation, en-
trepreneurial success, and the establishment of new enterprises, but
also from the perspective of student personal growth. To start, stu-
dents are encouraged to gain a lot of practical experience through
real innovation and entrepreneurship scenarios or simulated actual
innovation and entrepreneurship scenarios, and fully experience
the innovation and entrepreneurship activities related to the ma-
jor they have learned. On this basis, students are encouraged to
combine practical perception and personal reflection in the pro-
cess of cultivating innovation and entrepreneurship, so that their
knowledge, spirit, skills, and personality can be fully optimized. If
things go on like this, it will not only improve students’ profes-
sional abilities and professional qualities, but also enable students to
have the awareness and ability to carry out creative work in future
jobs, laying a solid foundation for students to become compound
entrepreneurial talents.

2.3 Effective integration of innovation and
entrepreneurship training and professional
education

As far as innovation and entrepreneurship is concerned, when
it is used as a component of the university’s goal of cultivating
relevant talents, it does not exist in isolation, but can play its due role
through mutual promotion and complementation with professional
capabilities. Only when the process of cultivating innovative and
entrepreneurial talents in colleges and universities can effectively
connect and integrate with the process of cultivating innovation
ability, can students fully understand the essence of innovation and
entrepreneurship, and effectively grasp the essence and connotation
of innovation and entrepreneurship. Therefore, in the process of
developing innovation and entrepreneurship education, colleges
and universities should avoid opening up a new training system
that is separated from professional education, but should ensure
that innovation and entrepreneurship education can be closely
integrated with professional education and penetrate each other.
The advantages of this special and integrated education model
have become more and more obvious in the process of cultivating
innovative and entrepreneurial talents in universities. It has not

only been unanimously affirmed by relevant people, but also has
reached a highly consensus in related fields.

3 CHINA’S CROSS-BORDER E-COMMERCE
DEVELOPMENT LEVEL AND
DEVELOPMENT SPACE

3.1 china’s cross-border e-commerce
development level

Through the effective application of short video marketing meth-
ods and content marketing methods on social platforms, China’s
cross-border e-commerce not only has high accurate traffic, but also
achieved good brand marketing effects. It has helped Chinese com-
panies to lay the foundation of developing cross-border e-commerce
and expanding overseas. The full integration of cross-border e-
commerce and social platforms provides a good environment for
the promotion of new growth points for cross-border e-commerce.
At the same time, on the background of the ever-expanding scale
of cross-border companies and imports in my country, many cross-
border companies have actively tried the O2Omodel that effectively
combines online stores and offline physical stores. This model not
only provides new ideas for China’s cross-border businesses devel-
opment, but also provides more opportunities for strengthening
the overall strength of the industry. In addition, with the contin-
uous popularization of modern information technologies such as
artificial intelligence, the Internet of Things, cloud computing, and
big data, various industries have more opportunities to explore
overseas markets with the help of cross-border e-commerce. At
present, a brand-new model with intelligence as the core has been
formed.

According to statistics from the Prospective Industry Research
Institute, the scale of China’s cross-border e-commerce transactions
from 2013 to 2019 was 2.7, 3.75, 5.1, 6.3, 7.6, 9.1, and 10.8 trillion
yuan, with an average annual growth rate of 22.46%. Guangdong
Province, as the core economic region of the GBA and the largest
province in cross-border e-commerce, the province’s cross-border
e-commerce import and export volume has rapidly increased from
22.8 billion yuan in 2016 to 110.79 billion yuan in 2019 which drive
the rapid development of the regional economy.

3.2 China’s Future development space of
cross-border e-commerce

Driven by the regional economic needs of the GBA, after a period
of extensive development, China’s cross-border e-commerce has
gradually developed in the direction of standardization and refine-
ment. Regulatory and operational measures are highly standard-
ized, platform access requirements are highly rigorous, business
integration is highly intimate, professional sub-tools are highly
detailed, and market demand is highly detailed. The upgraded ver-
sion of cross-border e-commerce has gradually replaced traditional
grassroots entrepreneurship and has become new cross-border
model. At present, cross-border e-commerce innovation and en-
trepreneurship in China is more difficult in terms of business think-
ing and entry points, and related characteristics are not easy to
grasp. More comprehensive skills and technologies are urgently
needed to meet the needs of innovation and entrepreneurship, and
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the professional capabilities and business capabilities of innova-
tive and entrepreneurial talents are urgently needed. What’s more,
consciousness puts forward higher and stricter requirements. Com-
pared with traditional entrepreneurial models, it is not easy to
accurately control the development prospects and broad space of in-
novation and entrepreneurship. According to Chen Haiquan, Dean
of Guangdong Asia-Pacific E-Commerce Research Institute, the
talent gap in the relative field of China’s cross-border e-commerce
is estimated to be as high as 4.5 million. Cross-border e-commerce
compound talents, especially cross-border e-commerce innovation
and entrepreneurial talents, will become an important bottleneck
hindering the future development of the cross-border e-commerce
industry.

4 ISSUES IN THE CULTIVATION OF
CREATIVE AND ENTREPRENEURIAL
TALENTS FOR CROSS-BORDER
E-COMMERCE

4.1 The leading role of the government has not
been fully utilized

As one of themain external motivations for colleges and universities
to train cross-border e-commerce innovative and entrepreneurial
talents, government factors have played a role in the top-level de-
sign and leadership of the cross-border e-commerce innovative
and entrepreneurial talent training model. The government’s guid-
ing, leading, and controlling role should be fully demonstrated
on the background of the leapfrog development of cross-border e-
commerce, pilot reforms in universities, "Popular entrepreneurship
and widespread entrepreneurship", and Internet +. At the macro
level, the government should start from the two aspects of organiza-
tional activities and financial policy support, and play a leading role
in the direction and top-level design of the training of cross-border
e-commerce innovative and entrepreneurial talents in universities.
At the micro level, the government should play a positive role in
guiding and promoting in terms of supporting and financial pol-
icy, organizing activities, establishing a mentor bank, coordinating
social forces, special supervision, effects evaluation on each stage.
Therefore, in the process of cultivating cross-border e-commerce
innovative and entrepreneurial talents in colleges and universi-
ties, government departments should give full play to the role of
administrative constraints and direction guidance.

4.2 The main role of colleges and universities
has not been fully exerted

In the course of setting up courses, colleges and universities must
not only ensure that the cross-border e-commerce innovation and
entrepreneurship curriculum system is relatively complete, but
also fully integrate professional courses with innovation and en-
trepreneurship courses. In addition, the proportion between cross-
border e-commerce practical courses and theories should be highly
reasonable. In the process of supporting teachers, it is necessary to
ensure that the teacher team has cross-border e-commerce inno-
vation and entrepreneurship scientific research projects and teach-
ing research projects, cross-border e-commerce innovation and

entrepreneurship activities hosting experience and guidance ex-
perience. The number of teachers with dual-teacher dual-ability
qualifications should occupy a larger proportion. In the process of
reforming the system, colleges and universities should formulate
measures that can fully encourage staff and teachers to actively par-
ticipate in the cultivation of innovative and entrepreneurial talents,
optimize the allocation of funds for the cultivation of cross-border e-
commerce innovative and entrepreneurial talents. The professional
departments and management institutions related to the cultiva-
tion of innovative and entrepreneurial talents in the e-commerce
industry should be established to give full play of their main roles.

4.3 The enthusiasm of students for innovation
and entrepreneurship has not been fully
stimulated

For foreign trade majors, factors such as their own mastery of rele-
vant knowledge, network technology level, foreign language level,
willingness of actively participate in innovation and entrepreneur-
ship education, are foundations of their own acceptance of cross-
border e-commerce innovation and entrepreneurship talent train-
ing. They are also key factors in the quality and effectiveness of
cross-border e-commerce innovative and entrepreneurial talent
training. Therefore the basic knowledge reserve and development
potential of each student play a decisive role in the training effect
of cross-border e-commerce innovative and entrepreneurial tal-
ents. In the process of cultivating the potential abilities of students,
colleges and universities should conduct in-depth investigations
and research on the professional ability training achievements of
foreign trade majors, and examine the papers, awards, and awards
that students have published in the cultivation of cross-border e-
commerce innovation and entrepreneurship. In-depth exploration
of the established e-commerce incubation projects and enterprises
has fully stimulated students’ enthusiasm for innovation and en-
trepreneurship.

4.4 Diversified social resources are not fully
utilized

As an important auxiliary force for colleges and universities to
train cross-border e-commerce innovative and entrepreneurial tal-
ents, the effective integration of social factors can not only enable
colleges and universities to grasp the actual needs of cross-border
e-commerce enterprises, the latest developments of enterprises, and
changes in social supply and demand in real time, but also provide a
good practice environment and training positions for teachers and
students in colleges and universities. The aim is to continuously im-
prove the guidance level of cross-border e-commerce professional
teachers, and further exercise students’ professional skills to ensure
that college teachers and students have a better understanding of
cross-border e-commerce, a high degree of familiarity, rich cross-
border e-commerce practical experience, and improvement of their
own innovative thinking ability. Social factors involve many institu-
tions such as scientific research institutes, business units, industry
associations, etc., which through the diversified methods to carry
out collaborative education with colleges and universities. With a
wide variety of auxiliary methods, a large auxiliary range, and a
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wide range of auxiliary degrees, it has played a positive role in cul-
tivating cross-border e-commerce innovative and entrepreneurial
talents in colleges and universities.

5 EFFECTIVE WAYS TO SOLVE THE
PROBLEM OF CULTIVATING TALENTS FOR
CROSS-BORDER E-COMMERCE
INNOVATION AND ENTREPRENEURSHIP
IN UNIVERSITIES

5.1 Strengthen the effective highlighting of the
regional characteristics of cross-border
e-commerce innovation and
entrepreneurship talent training

In the process of cultivating cross-border e-commerce innovation
and entrepreneurial talents, colleges and universities should not
only base themselves on the regional economy and serve the re-
gional economy as the goal, but also play different roles to effect
advantage characteristics according to different regional locations
in the process of developing cross-border e-commerce. Therefore,
colleges and universities should take measures to adapt to local
conditions to train cross-border e-commerce innovation and en-
trepreneurial talents, and take corresponding effective measures
to improve students’ cross-border e-commerce innovation and en-
trepreneurship capabilities according to the talent needs of cross-
border e-commerce in the region and the characteristics of industry
development. The problems in the training process should be solved
one by one. This will not only enable the regional economic devel-
opment to be well connected, and fully demonstrate the regional
characteristics of colleges and universities for cultivating cross-
border e-commerce innovation and entrepreneurial talents, but
also obtain local high-quality corporate resources through local
materials, and ensure the effective school-enterprise cooperation
model be carried out. While improving the quality of cultivating
cross-border e-commerce innovation and entrepreneurial talents
in colleges and universities, it will further strengthen students’
professional ability and professionalism.

5.2 Strengthen the effective demonstration of
the practical ability of cross-border
e-commerce innovation and
entrepreneurship talents

In the process of cultivating the ability of cross-border e-commerce
innovation and entrepreneurship talents, colleges and universities
need to pay great attention to the following aspects: First, in the
process of setting up and arranging practical teaching, it is neces-
sary to integrate point and surface step by step. Second, colleges
and universities must ensure that the professional teaching system
can penetrate and fully integrate with the practical teaching sys-
tem of cross-border e-commerce innovation and entrepreneurship
talent cultivation. The cross-border e-commerce innovation and
entrepreneurship talent training system developed by universities
is divided into professional cognitive training phase, professional
basic training phase, professional improvement training phase, and
entrepreneurial incubation training phase. Professional education

and innovation and entrepreneurship education should be carried
out in each training phase effectively. This will not only ensure that
students’professional abilities are effectively cultivated, but also
fully enlighten students’sense of innovation and entrepreneurship,
and lay a foundation for the improvement of students’ innovative
spirit and innovative thinking ability.

5.3 Strengthen the establishment and
improvement of cross-border e-commerce
innovation and entrepreneurship ability
training system

For cross-border e-commerce innovation and entrepreneurship ca-
pabilities, it is mainly based on professional capabilities. Therefore,
as a basis for cultivating students’ innovation and entrepreneur-
ship capabilities, the setting of professional curriculum systems
should not only be optimized and updated according to the actual
needs of the development of the cross-border e-commerce indus-
try , but also must fully integrate the necessary ability training
courses to fully control the new development of the cross-border
e-commerce industry in the curriculum system. At the same time,
after optimizing and perfecting the relevant curriculum system, it is
necessary to strengthen the construction and development of new
courses for new technology training, and to transform and upgrade
the original course content according to changes in specific job re-
quirements. Comprehensive consideration and reform of resources,
teaching models, teaching methods, teaching content, and assess-
ment models should be carried out. Through the teaching concepts
and methods advancing with the times, the students’ double in-
novation psychological quality is inspired, the double innovation
thinking ability is cultivated, the double innovation practice ability
is exercised, and the double innovation enthusiasm is strengthened.

5.4 Strengthen the overall construction of
training bases for cross-border e-commerce
innovation and entrepreneurship

First, build a practical business incubation studio in the university
to achieve "introduction of enterprises to the university". Colleges
and universities can establish a practical and feasible cross-border e-
commerce actual business incubation studio according to the actual
work scene of the enterprise, and provide students with a training
place that can not only generate income, but also carry out actual
teaching. At the same time, colleges and universities must ensure
active cooperation between relevant companies and established
actual business incubation studios. By effectively introducing cor-
porate sources and corporate trading platforms, university shall
invite outstanding corporate talents to enter campuses to conduct
educational seminars, and hire corporate professionals to become
teaching mentor for cross-border e-commerce innovative and en-
trepreneurial talents. In addition, while colleges and universities
actively establish their own actual combat entrepreneurial incu-
bation studios, they must also actively promote and continuously
explore the entrepreneurial incubation bases jointly built by school-
enterprise cooperation and on-campus productive training bases.
The stockholders operating method and board management model
could fully integrate the practical teaching resources inside and
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outside the school, introduce all enterprises related to the cross-
border e-commerce industry chain into the campus, and provide
enterprises with a steady stream of intellectual support and venue
services.

Second, build a training base for off-campus enterprise alliances,
and realize "running school and entering enterprises". Colleges
and universities should actively try to develop cooperation and
alliances with cross-border e-commerce chambers of commerce
and enterprises, and give full play to the quantitative advantages
of cooperative organizations with higher alliance characteristics.
Colleges and universities can directly set up the training base in
the president-level enterprise of the alliance. The clear understand-
ing of the attribute of the alliance training base possessed by the
training base can correctly view that it is not setting up a training
base in a certain company in the alliance. On this basis, through the
full use of the trade resources and business premises of the alliance
companies, a solid and secure internship training base for cross-
border e-commerce students will be established outside the school.
In this process, universities must select several president-level com-
panies for long-term cooperation. In addition, for students entering
enterprises for internships, colleges and universities should select
part-time tutors and professional teachers with high professional
ability to directly guide them. After the expiration of the student
internship period, the students must be professionally assessed. The
students can be employed only by assessment results reaching the
standard, and then choose to work directly in the company after
graduation.

Third, build a practical and entrepreneurial base for off-campus
industrial parks to achieve "school running into the park". Col-
leges and universities should try to actively cooperate with the
cross-border e-commerce innovation and entrepreneurship incuba-
tion industrial park, and through the development of good school-
enterprise cooperation, establish a fixed industrial park for cross-
border e-commerce students outside the school. At the same time,
the cooperation park established must have the ability to provide
training bases and places for the cultivation of cross-border e-
commerce innovation and entrepreneurial talents, and provide one-
to-one assistance for students to develop cross-border e-commerce
innovation and entrepreneurship. In this process, assisting enter-
prises should provide assistance for students to carry out practi-
cal innovation and entrepreneurship in terms of entrepreneurial
mentors, entrepreneurial channels, and entrepreneurial funds. In
addition, the relevant government departments where the school-
enterprise cooperation park is located should also provide policy
support for cross-border e-commerce innovation and entrepreneur-
ship students to carry out practical learning in accordance with the
actual situation .

5.5 Strengthen the optimization of the
top-level design of the cross-border
e-commerce innovation and
entrepreneurship training model

Relevant government departments should conduct full research on
the combination of cross-border e-commerce majors in colleges and
universities, cross-border e-commerce companies, and cross-border
e-commerce industries, base on which refine relevant policies for

cross-border e-commerce innovation and entrepreneurship develop-
ment, trade models, and university pilots, and ensure that relevant
policies and measures are effectively implemented. At the same
time, relevant government departments will also make comprehen-
sive preparations for the next batch of pilot projects based on the
actual needs of the college cross-border e-commerce innovation
and entrepreneurial talent training pilot. On this basis, the gov-
ernment shall give full play to the leading role to form a college
association for the training of innovative and entrepreneurial tal-
ents for cross-border e-commerce in colleges and universities, so as
to provide a good foundation for the cultivation of innovative and
entrepreneurial talents for cross-border e-commerce. In addition,
government departments must give full play to their own dock-
ing measures, cooperation forces, and the role of intermediaries
to ensure that social forces such as cross-border e-commerce com-
panies, associations, and industries can be fully integrated with
cross-border e-commerce majors in colleges and universities.

5.6 Strengthen the active encouragement of
social forces to participate in the
cultivation of cross-border e-commerce
innovation and entrepreneurship
capabilities of colleges and universities

Universities and relevant government departmentsmust first ensure
the stable development of school-enterprise cooperation mecha-
nisms, the high feasibility of innovative participation models, and
the well-opened channels of participation. In this way, not only
can college students and teachers enter the society and continu-
ously practice effectively in terms of training base environment,
channels, and systems, but also provide assistance for cross-border
e-commerce companies and organizations to enter campuses and
fully develop school-enterprise cooperation. At the same time, col-
leges and universities should combine the actual needs of cross-
border e-commerce companies and industries, carry out academic
research and paper writing, joint cultivation and incubation of inno-
vative and entrepreneurial projects and many other content in the
process of setting cross-border e-commerce majors, get the intellec-
tual support and financial support of the enterprise to the greatest
extent. This will not only enable the company to effectively achieve
its goals of becoming more solid, stronger, and larger, but also to
maximize social forces. The enthusiasm and auxiliary potential of
social forces can be fully utilized by colleges and universities for
cross-border e-commerce in the process of cultivating professional
innovative and entrepreneurial talents.

5.7 Strengthen the active development of
cross-border e-commerce innovation and
entrepreneurship skills training
competitions and related activities

Colleges and universities can organize cross-border e-commerce
companies to carry out diversified competitions, so that students
can actively listen to the lectures of successful cross-border e-
commerce innovation and entrepreneurship, actively analyze their
failed entrepreneurial cases and successful entrepreneurial expe-
rience. Through relevant information collected extensively, the
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students could explore the development space of the cross-border e-
commercemarket. Organizing students tomake role-playing during
team practice, or leading students to conduct entrepreneurial simu-
lation before the competition, can effectively construct students’
self-entrepreneurial experience from different angles. Entrepreneur-
ship as a guiding method for cross-border e-commerce innovation
and entrepreneurship activities can make the school-enterprise co-
operation model between cross-border e-commerce companies and
universities more effective. By carrying out similar competitions
and activities, not only can students’ cross-border e-commerce in-
novation and entrepreneurship projects be tested by the market,
but to a certain extent, students can fully appreciate the value and
truth of success and failure.

5.8 Continuously improve the scientific nature
of learning methods for cross-border
e-commerce innovation and
entrepreneurship

In the process of cultivating cross-border e-commerce innovative
and entrepreneurial talents, colleges and universities should com-
pletely abandon the traditional indoctrination teaching model and
strengthen the cultivation of students’ creative thinking and critical
thinking. It must improve students’ professional quality and ability
as the training goal of cross-border e-commerce innovation and
entrepreneurial talents in colleges and universities, and create a
highly simulated cross-border e-commerce environment for stu-
dents. In the process of constructing the teaching content system,
it should focus on the typical tasks in the cross-border e-commerce
link, and continue to explore the education system based on prac-
tical teaching methods in the cross-border e-commerce platform.
The actual marketing results of students serve should be the main
reference index for cultivating cross-border e-commerce innova-
tive and entrepreneurial talents. In addition, we should strengthen
the establishment of a service platform for entrepreneurship and
innovation. Through the effective development of capitalization
channels, professional services, and market mechanisms, we should
ensure that the new integrated service platform for cross-border
e-commerce innovation and entrepreneurship is open, all-element,
convenient, and low-cost.

5.9 Continuously improve the feasibility of the
training system for cross-border
e-commerce innovation and
entrepreneurship in universities

Colleges and universities should continuously enrich and dig in
the innovation and entrepreneurship education resources of vari-
ous professional courses related to cross-border e-commerce, and
effectively develop special courses for cross-border e-commerce
innovation and entrepreneurship education to ensure cross-border
e-commerce innovation and entrepreneurship of the education cur-
riculum system has been established and improved with regional
characteristics. Universities should not only cooperate with other
universities in and outside the province, but also actively coop-
erate with cross-border e-commerce industries and enterprises.

By adopting cross-border integration measures, students’ cross-
regional language communication skills can be further improved.
The further strengthening and consolidation of e-commerce and
trade knowledge enable students to have the ability of internship,
so as to apply the knowledge and experience they have learned
to practical work. Universities should also strengthen cooperation
with cross-border e-commerce industries and enterprises to ensure
that the established actual innovation and entrepreneurship bases
and incubation parks are continuously improved.

6 CONCLUSION
With the development of economic regions such as the GBA,
through detailed analysis and systematic research on the effective
cultivation of cross-border e-commerce professional talents in my
country’s colleges and universities, we have made the conclusion
that: as a clear social feature educational activities, the develop-
ment of innovation and entrepreneurship education require not
only the strong support of universities and relevant government
departments, but also the full assistance of relevant enterprises and
various social institutions. On this basis, colleges and universities
should strengthen their effective grasp of the historical opportu-
nities of regional cross-border e-commerce, make full use of the
preferential system and preferential policies provided by the region,
and combine the actual needs of students and the development
needs of the cross-border e-commerce industry to ensure that the
innovative and entrepreneurial talent training program has high
feasibility and rationality. Through active guidance and encour-
agement, students can actively participate in regional cross-border
e-commerce innovation and entrepreneurship related work, so as to
contribute positive forces to the effective realization of e-commerce
innovation and entrepreneurship talent cultivating goals.
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